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About the ICF
• 9 Disciplines

- Canoe Sprint - Canoe Freestyle

- Canoe Slalom - Dragon Boat
- Wildwater Canoe - Canoe Marathon
- Canoe Polo - Canoe Sailing- Canoe Polo - Canoe Sailing

- Ocean Racing

• Associated disciplines
- Rafting                  - Va’a (outrigger)
- Waveski                - Lifesaving
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About the ICF

• 147 National Federations

– More than 90 countries compete          
internationally (eg. World Champs)

– Over 3000 elite athletes
– More than 10 million paddlers in Europe
– Globally in excess of 20 million paddlers
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Broadcasting
• 11 Days of Broadcasting in Olympics

– 23 hours of TV Coverage per day

– 31.4 million viewers per minute
– Rank in top 15 of Olympic sports
– 2009 active broadcasting of World Cups

– Over 25 countries showed footage from 
World Cups and Championships

– Main consumers in Europe
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Broadcasting

• ICF Canoe Sprint World Championships
– 24 hrs of footage

– 59 million viewers in Europe

• ICF Canoe Slalom World Championships
– 37 hrs of footage

– 61 million viewers in Europe
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Highlights Package Summary
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Sponsors
• High number of events makes it difficult to 

secure global sponsor
• Healthy interest in the sport
• Lack of commercial expertise and focus• Lack of commercial expertise and focus
• Significant success rate in procuring 

domestic sponsors for events
– EDF: France
– MOL: Hungary
– T-Mobile: Germany
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ICF Image
• Traditionally seen as weak organisation 

within canoeing – only elite level
• Last two years dedicated to sharpening 

ICF image to increase marketabilityICF image to increase marketability
• Massive improvements in TV and 

administration of sport (branding, timing 
systems, status of athletes)

• Overall success in improving ICF 
professionalism
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ICF OFFICIAL EQUIPMENT 
LICENSING PROGRAMMELICENSING PROGRAMME
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What is ICF Official Equipment 
Licensing Programme ?

Each new boat produced in 2010 by an 
approved ICF Official Licensed Supplier 
will  carry an ICF Licence Certification 
Label Label 
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Licensing Program

• Licensing of boats and equipment ensures 
overall standardisation and quality

• Major revenue source due to lack of 
sponsorssponsors

• Painful initially to obtain ‘buy-in’ from boat 
and equipment manufacturers

• Selling the investment 
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What is ICF Official Equipment 
Licensing Programme ?

• Other boats can be 
licensed on-site at the 
Pre-Competition Boat 
Control by filing an 
application form
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ICF Revenues

• Improve brand, image of ICF in commercial 
Canoeing market

• Guarantee quality equipment at competitions

• Standards for Safety equipment – lifevests, 
helmets

• Money reinvested into the sport for vital 
operational areas and especially develop       
non-Olympic disciplines
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Long Term Goal

• Investment back into Canoeing

• Increase in external income allows more diverse 
projectsprojects

• Ongoing project with long term vision

• Ultimately strengthens ICF brand and gives 
worth to our logo
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QUESTIONS?


