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BRING CHILDREN TO THE SNOW
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WHAT IS ,BRING CHILDREN TO THE SNOW'?

* International, multi-year campaign to
promote snow activities as the
number one leisure choice in winter
for kids and the youth.

* Introduced by FIS Council based on
an idea of FIS President Gian Franco
Kasper.

* Main aim is to create a pool of lifetime
snow lovers among youngsters.
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WHY ,BRING CHILDREN TO THE SNOW*?

* General decline in youth participation
In snow sports in recent years

* Many other activities consume
youngsters‘ and families’ time

* Decrease of school show weeks
* Increasingly sedentary lifestyles

* Growing population with immigrant
background

* Variable snow years

etc..

www.fis-snowkidz.com FEDERATION INTERNATIONALE DE SKI
INTERNATIONAL SKI FEDERATION
INTERNATIONALER SKIVERBAND

30.11.2009



30.11.2009

DECLINE IN SCHOOL SPORT WEEKS
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INTEREST AND PARTICIPATION
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PERCEIVED HIGH COST OF SKIING

Equipment

Clothing

Travel

Skipasses

Accommodation

Food & beverage

W Schneeausfligler
M Nicht-Schneeausfliigler
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CAMPAIGN VISION

All children between the ages of four and fourteen (4-10 /10-14)
should have the chance to experience the fascination of snow.
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ACTIVATING — ENABLING - SHARING

ACTIVATING SNOW DESIRE

ENABLING SNOW EXPERIENCE

LEARNING FROM EXPERIENCE — NO REINVENTING THE WHEEL
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ACTIVATING: COMMUNICATIONS CAMPAIGN

Goal: Change existing mindsets
Target: Children and their families
Method: Integration of campaign to existing national

programs and projects worldwide, especially
events & activities
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BRAND & SIMPLE MESSAGE

HEY HO, GO SNOW
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ENABLING: PARTNER RESORT PROGRAM

Goal: Resolve the accessibility issue

Target: Families

Method: Reduce cost for a day in the snow

What: At participating ski resorts: discounts & incentives
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ENABLING: SNOWZONES & ACTION DAYS

Goal: Allow children to see, explore & experience snow
Target: Youngsters especially in urban areas
What: A playful day with snow activities under

guidance
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ENABLING — FIS SNOWZONE
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FIS SNOWKIDZ IN ACTION

ACTIVATING SNOW DESIRE

ENABLING SNOW EXPERIENCE

* FIS SNOWKIDZ MEETING POINTS
* FIS SNOWKIDZ ACTION DAYS

« WORLD SNOW DAY (SEASON 09/10)

* FIS SNOWKIDZ AWARD
« SNOWKIDZ PARTNERS
« WORLD SNOW DAY (SEASON 09/10)

LEARNING FROM EXPERIENCE — NO REINVENTING THE WHEEL

www.bringchildrentothesnow.com
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WWW.FIS-SNOWKIDZ.COM

www.fis-snowkidz.com

NNNNNNNNNNNNNNNNNNNNNNNNNN

30.11.2009

18



ENABLING — FIS SNOWZONE
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Enabling children to experience the fascination of

Hey ho, go snow -

snow!
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